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It's a tough time to be a scientist: universities are shuttering science departments,
federal funding agencies are facing flat budgets, and many newspapers have
dropped their science sections altogether. But according to Marc Kuchner, this
antiscience climate doesn't have to equal a career death knell-it just means
scientists have to be savvier about promoting their work and themselves. In
Marketing for Scientists, he provides clear, detailed advice about how to land a
good job, win funding, and shape the public debate.
 
As an astrophysicist at NASA, Kuchner knows that "marketing" can seem like a
superficial distraction, whether your daily work is searching for new planets or
seeking a cure for cancer. In fact, he argues, it's a critical component of the
modern scientific endeavor, not only advancing personal careers but also
society's knowledge. 
 
Kuchner approaches marketing as a science in itself. He translates theories about
human interaction and sense of self into methods for building relationships-one
of the most critical skills in any profession. And he explains how to brand
yourself effectively-how to get articles published, give compelling presentations,
use social media like Facebook and Twitter, and impress potential employers and
funders. 
 
Like any good scientist, Kuchner bases his conclusions on years of study and
experimentation. In Marketing for Scientists, he distills the strategies needed to
keep pace in a Web 2.0 world.
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detailed advice about how to land a good job, win funding, and shape the public debate.
 
As an astrophysicist at NASA, Kuchner knows that "marketing" can seem like a superficial distraction,
whether your daily work is searching for new planets or seeking a cure for cancer. In fact, he argues, it's a
critical component of the modern scientific endeavor, not only advancing personal careers but also society's
knowledge. 
 
Kuchner approaches marketing as a science in itself. He translates theories about human interaction and
sense of self into methods for building relationships-one of the most critical skills in any profession. And he
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Editorial Review

Review

"...fun to read."
(Conservation Biology)

"A book that understands both the mechanics of marketing and the nuances of the crazy but wonderful world
of science, a world that is populated by people, not just data. Kuchner successfully gives a plethora of
recommendations that are both accurate and contextual for a scientist's work…ProfHacker readers should
buy this book."
(Chronicle of Higher Education ProfHacker blog)

"All too often, the scientist is oblivious to all that's obvious to the marketing professional. Kuchner's book on
this very subject, the first of its kind, arrives at a time when the intersection between the research frontier and
the public's access to it is most in need of repair."
(Neil deGrasse Tyson Astrophysicist, American Museum of Natural History)

"What do you get when you cross a country music songwriter with an astrophysicist? A comprehensive tool
kit for scientists who want to learn how to land their next grant, project, or job. Kuchner shows how
marketing can be used to build relationships to advance your career and effectively promote science to the
public. Chock full of stories and real-world examples, this engaging book will help you do both, whether you
are a veteran science communicator or just learning the ropes."
(Heidi B. Hammel Executive Vice President, AURA, and recipient of the Carl Sagan Medal)

"The new book Marketing for Scientists belongs, not on every scientist's bookshelf, but on their desk! It's a
useful, savvy guide for scientists on how to market their work and themselves, to the benefit of their career,
their field, and science in general."
(Research Explainer)

"Whether it's selling a new ingredient or formulation concept to marketing, getting a promotion or fighting
disinformation and bad science, Marketing for Scientists is a great read for the cosmetic chemist."
(Chemists Corner)

"Marketing for Scientists is a strong pick for anyone in a science career who often feels the money need[ed]
to succeed just isn't there."
(Midwest Book Review)

"Kuchner's book, Marketing for scientists, really helps to lead us down the path toward professional
success....a must-read for ecologists and, indeed, for all scientists, mathematicians, and engineers at all career
stages."
(Ecology)

About the Author

Marc J. Kuchner is a staff scientist at NASA's Goddard Space Flight Center. He has contributed to more than



one hundred research papers and published articles in journals including the Astrophysical Journal, Nature,
and Astrobiology. He is also a successful country music songwriter.

Users Review

From reader reviews:

Helen Leduc:

In this 21st centuries, people become competitive in each and every way. By being competitive right now,
people have do something to make these people survives, being in the middle of the actual crowded place
and notice through surrounding. One thing that oftentimes many people have underestimated that for a while
is reading. Sure, by reading a publication your ability to survive raise then having chance to stand up than
other is high. To suit your needs who want to start reading the book, we give you this specific Marketing for
Scientists: How to Shine in Tough Times book as beginner and daily reading guide. Why, because this book
is usually more than just a book.

Jo Lee:

People live in this new day of lifestyle always aim to and must have the extra time or they will get lots of
stress from both everyday life and work. So , whenever we ask do people have extra time, we will say
absolutely of course. People is human not just a robot. Then we ask again, what kind of activity have you got
when the spare time coming to you of course your answer may unlimited right. Then do you ever try this
one, reading textbooks. It can be your alternative within spending your spare time, often the book you have
read will be Marketing for Scientists: How to Shine in Tough Times.

Richard Hund:

This Marketing for Scientists: How to Shine in Tough Times is great guide for you because the content
which can be full of information for you who also always deal with world and also have to make decision
every minute. This book reveal it details accurately using great organize word or we can state no rambling
sentences inside it. So if you are read the idea hurriedly you can have whole facts in it. Doesn't mean it only
gives you straight forward sentences but hard core information with wonderful delivering sentences. Having
Marketing for Scientists: How to Shine in Tough Times in your hand like keeping the world in your arm,
details in it is not ridiculous one particular. We can say that no e-book that offer you world with ten or fifteen
second right but this publication already do that. So , this is certainly good reading book. Hey there Mr. and
Mrs. stressful do you still doubt that will?

Clarence Delapaz:

As a scholar exactly feel bored to reading. If their teacher inquired them to go to the library in order to make
summary for some e-book, they are complained. Just very little students that has reading's heart and soul or
real their leisure activity. They just do what the trainer want, like asked to go to the library. They go to right
now there but nothing reading really. Any students feel that reading through is not important, boring as well
as can't see colorful pics on there. Yeah, it is being complicated. Book is very important for you. As we



know that on this era, many ways to get whatever we want. Likewise word says, many ways to reach
Chinese's country. Therefore , this Marketing for Scientists: How to Shine in Tough Times can make you
sense more interested to read.
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